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GODAWAN

In A Culture Obsessed With Speed, The Godawan, A Handcrafted Stop
Motion Film On Conservation, Is A Reminder That Human Craft Is Still A
Choice Worth Making

Presented by Godawan Estuary Premium Water and made by award-winning Studio Eeksaurus, it
launches during World Wildlife Week

In an age of speed, the film was made by hand and over time: 5,200 Jaipur Blue Pottery-inspired
ceramics, 15,000 hours and 100+ artists brought it to life

Oscar and Grammy-winning musicians created an original Rajasthani folk composition for the short
film

The Great Indian Bustard, also known as Godawan, was once in contention to be the national bird;
today there is a dedicated day to celebrate the survival and hope of the bird (May 21)

October 5, Bangalore, India: Godawan has always been built around an idea larger than whisky. Born
in Rajasthan and named after the Great Indian Bustard, the brand has used its platform to bring
attention to the region's wildlife, craft, culture and the people working to preserve them. That purpose
has meant supporting the bird's revival, and this year, for World Wildlife Week, the brand is telling
that story through The Godawan, a handcrafted stop motion film about the bird itself.

Since 2022, Godawan’s conservation journey has taken many forms. In 2023, Godawan 100 marked
the milestone rise in numbers to 100 birds. In 2024, Durbar was created as a platform to celebrate
and experience Rajasthan's culture, music, food and craft. In 2025, Godawan 173: The Collector's
Edition marked the next milestone the bird’s population increase through 173 individually crafted
bottles inspired by Jaipur Blue Pottery, connecting the bird's story to a fragile local craft and the
artisans sustaining it. On World Environment Day earlier this year, the bird's revival story was
projected onto the Qutub Minar in a stunning display.

Now, the story comes alive in this short film. In an age of instant creation, every frame of The Godawan
carries the mark of a human hand, and the medium let Godawan bring together everything the brand
champions: purpose, conservation, craftsmanship and Rajasthan.

The filmmaking followed the same philosophy. Directed and conceptualised by 22Feet Creative
Agency team and Studio Eeksaurus, one of India's most awarded animation studios, the film combines
handcrafted stop-motion, 2D animation, and live action, with nearly 100 artists and craftspeople
contributing to its creation. Its visual world was built from more than 5,200 individual ceramic pieces,
inspired by Jaipur Blue Pottery. Every ceramic composition was physically made, arranged and
photographed by hand, making patience and care as much a part of the process as they are of the
conservation story.



The music, too, belongs to the bird’s landscape. Created by Oscar-winning sound designer Resul
Pookutty, Grammy-winning percussionist Taufiq Qureshi, and national award winner Rajat Dholakia,
the score draws from Rajasthani folk traditions and regional instruments including the Ravanahatha
and Morchang.

“Our support for the Godawan’s conservation goes back years, and seeing a purpose we have believed
in for so long come to life has been incredible. We have commemorated the bird’s journey in many
ways over the years, but this is perhaps the most exciting way yet, through a film that brings together
conservation, craft, culture and storytelling. At a time when almost anything can be created in seconds,
we chose to take the time to make this by hand. That human touch is what this story of conservation
needed,” commented Ruchira Jaitly, Chief Marketing Officer, Diageo India.

“The moment | heard the story of the Godawan, | knew nothing could stop us from making it. There
was a cause, an art form on the edge of disappearing, and a bird almost nobody had seen. We may
never make another film quite this way again. The time it took, the ceramics, the filmmaking process,
all of it was built for this one story, and it asked for patience at every step, the same patience it takes
to protect an egg or rebuild a population”, says Suresh Eriyat, Co-Founder and Director, Studio
Eeksaurus.

"We’ve heard the adage ‘It takes a village to raise a child’. It’s especially true when it comes to
conservation of the Godawan. Which is why, along with supporting the conservation, Diageo is also
supporting the artisans of the region and their craft. And we knew that to tell a story about their craft,
we had to make sure it was one that used great craft. To tell the story of the Godawan and its
conservation using the medium of Jaipur Blue Pottery was painstaking, but also very rewarding. Much
like the conservation itself," says Rahul Mathew on behalf of 22feet.

Every part of the process that spanned over eight months, from the story and music to the art and
post-production, was made in India, by Indian hands, to share the story of the Great Indian Bustard.

The full film can be seen on YouTube here.
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About Studio Eeksaurus: Founded in 2009 by Suresh and Nilima Eriyat, Studio Eeksaurus is one of India's most
awarded animation studios, and among the very few in the country to practise stop-motion regularly. Its films
Fisherwoman and Tuk Tuk, Tokri and Kandittund have won National Film Awards for Best Animation Film. The
studio has also won two ANNECY Cristals, considered the equivalent of the Oscars in animation, making it the
only entity in India to date to have achieved this honour, including the jury award for Desi Oon in 2025.

About Diageo India: Diageo India is among India’s leading beverage alcohol (alcobev) companies with an
outstanding portfolio of premium brands. A subsidiary of Diageo Plc., it is listed in India on both the National
Stock Exchange (NSE) and the Bombay Stock Exchange (BSE) under the name United Spirits Limited (USL).

Headquartered in Bengaluru, Diageo India has one of the largest alcohol manufacturing footprints in India, with
35 facilities across the country. It manufactures, sells and distributes Johnnie Walker, Black Dog, Black & White,
VAT 69, Antiquity, Signature, The Singleton, Royal Challenge, McDowell’s No1, Smirnoff, Ketel One, Tanqueray,
Captain Morgan and Godawan, an artisanal single malt whisky from India, bringing together global expertise and


https://www.youtube.com/watch?v=LrwwRPqEl5Y

local pride to deliver innovative, world-class products and experiences to consumers. With a strong focus on
driving positive impact on society, Diageo India has been working on collective action to improve livelihoods,
champion Grain-to-Glass sustainability, responsible consumption, and nurture the alcobev ecosystem to
contribute to India’s growth agenda.

For more information about Diageo India, our people, our brands, and our performance, visit us at
www.diageoindia.com. Visit Diageo’s global responsible drinking resource, http://www.DRINKiQ.com, for
information, initiatives, and ways to share best practices.

Celebrating life, every day, everywhere.
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